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Downtown Multimodal Center
Preferred Alternative – On Street 

Q Street
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Arena/Convention Center

Before After

Arena/Housing

Before After

Arena/Convention Center

Before After

Arena/Convention Center (Phase 1)

Before After
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Refinements
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How Much New Retail Can Be 
Supported ?

1) Restaurant & Entertainment (Haymarket) 150,000 S.F.
2) Neighborhood Market Place (9th & N) 100,000 S.F.
3) Retail Revitalization District (P&O Streets) 350,000 S.F.
Total 600,000 S.F.

Retail Framework

Restaurant/
Entertainment 

District

Retail Revitalization 
DistrictNeighborhood

Marketplace



54

A

A

A

P A
P

P Street

Q Street

O Street
12

th
 S

tr
ee

t

13
th

 S
tr

ee
t

14
th

 S
tr

ee
t

C
en

te
nn

ia
l  

M
al

l

M Street
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Q Street
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N

Retail Potential

P

Anchor

Attractor
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New            Renovated

24,000 SF      112,000 SF

O

Retail Potential     
350,000  SF New

N

Retail Potential

P

Anchor

Attractor

9th 10th 11th 12th 13th 14th
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New            Renovated

24,000 SF      112,000 SF

22,000 SF      197,000 SF O

Retail Potential     
350,000  SF New
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Festival Garden

North

11th Stre
et

12th Street
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Civic Square 
Option 3

N
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Redevelopment 

Site

State Parking 
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State Office 
Building

Federal 
Parking 

Structure
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YWCA

Sixteenth Street

Fifteenth     Street



63

Final Report
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Design Guidelines
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Next Steps
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Lincoln Scope of Work
STARTING
1) Establish Procedures
2) Review Information
3) Identify Opportunities & Constraints
4) Workshop #1 - Review Findings
DESIGNING
5) Develop Downtown Alternatives
6) Develop Bicycle Facilities Alternatives
7) Develop Transit Alternatives
8) Workshop #2 - Review Alternatives
9) Refine Best Downtown Alternatives
10) Refine Bicycle Facilities Plan
11) Refine Transit Services Plan
12) Workshop #3 - Review Refined Alt.
13) Prepare Final Master Plans
IMPLEMENTING
14) Prepare Implementation Program
15) Prepare Design Guidelines
16) Prepare Final Plan Documents
17) Workshop #4 – Final Plan

1

2

3

2004     2005
J     A     S    O    N    D     J     F    M    A   M

1

3

2

Aug. 10

Oct. 12

Nov. 30

4

Mar. 3DAT

Apr. 6

N

Retail Potential

P

Anchor

Attractor

9th 10th 11th 12th 13th 14th

Existing &
New            Renovated

24,000 SF      112,000 SF

22,000 SF      197,000 SF

251,000 SF      118,000 SF

O

Retail Potential     
350,000  SF New
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Before After

Arena/Housing

Before After

Lincoln Scope of Work
STARTING
1) Establish Procedures
2) Review Information
3) Identify Opportunities & Constraints
4) Workshop #1 - Review Findings
DESIGNING
5) Develop Downtown Alternatives
6) Develop Bicycle Facilities Alternatives
7) Develop Transit Alternatives
8) Workshop #2 - Review Alternatives
9) Refine Best Downtown Alternatives
10) Refine Bicycle Facilities Plan
11) Refine Transit Services Plan
12) Workshop #3 - Review Refined Alt.
13) Prepare Final Master Plans
IMPLEMENTING
14) Prepare Implementation Program
15) Prepare Design Guidelines
16) Prepare Final Plan Documents
17) Workshop #4 – Final Plan                                              (Late May/Early June)
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J     A     S    O    N    D     J     F    M    A   M

1

3
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4
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DAT Apr. 6
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Agenda
Part 1 – Presentation                       
1) Background
2) Meeting #3 – The Public’s Response  
3) Items Requiring Refinement
4) Final Products
5) Next Steps

Part 2 – Discussion
1) Retail Possibilities
2) Your Other Issues
3) Final Products 
4) Next Steps

N

Retail Potential

P

Anchor

Attractor

9th 10th 11th 12th 13th 14th

Existing &
New            Renovated

24,000 SF      112,000 SF

22,000 SF      197,000 SF

251,000 SF      118,000 SF

O

Retail Potential     
350,000  SF New
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Agenda
Part 1 – Presentation                       
1) Background
2) Meeting #3 – The Public’s Response  
3) Items Requiring Refinement
4) Final Products
5) Next Steps

Part 2 – Discussion
1) Retail Possibilities
2) Your Other Issues
3) Final Products 
4) Next Steps

Festival Garden

North
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et

12th Street

N Street
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Civic Square 
Option 3
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Redevelopment 

Site

State Parking 
Structure

State Office 
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Federal 
Parking 

Structure
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Sixteenth Street

Fifteenth     Street

Other Iss
ues?
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Agenda
Part 1 – Presentation                       
1) Background
2) Meeting #3 – The Public’s Response  
3) Items Requiring Refinement
4) Final Products
5) Next Steps

Part 2 – Discussion
1) Retail Possibilities
2) Your Other Issues
3) Final Products
4) Next Steps



72



73

Agenda
Part 1 – Presentation                       
1) Background
2) Meeting #3 – The Public’s Response  
3) Items Requiring Refinement
4) Final Products
5) Next Steps

Part 2 – Discussion
1) Retail Possibilities
2) Your Other Issues
3) Final Products 
4) Next Steps

Lincoln Scope of Work
STARTING
1) Establish Procedures
2) Review Information
3) Identify Opportunities & Constraints
4) Workshop #1 - Review Findings
DESIGNING
5) Develop Downtown Alternatives
6) Develop Bicycle Facilities Alternatives
7) Develop Transit Alternatives
8) Workshop #2 - Review Alternatives
9) Refine Best Downtown Alternatives
10) Refine Bicycle Facilities Plan
11) Refine Transit Services Plan
12) Workshop #3 - Review Refined Alt.
13) Prepare Final Master Plans
IMPLEMENTING
14) Prepare Implementation Program
15) Prepare Design Guidelines
16) Prepare Final Plan Documents
17) Workshop #4 – Final Plan                                              (Late May/Early June)
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Discussio
n

Downtown Master Plan
Lincoln, Nebraska

March 3, 2005

CRANDALL ARAMBULA PC
Economics Research Associates

Nelson\Nygaard
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Thank You!




